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any firms interested in developing

trade with China were able to regis-
1er n donains for the frst time yesterday,
Experts said other companies were seizing
the opportunity 1o register
s domaing for their trade-
marks and brands o pre-
ven1 ather partics from reg-
istering theon,

Until yesterday, the «n
domain was highly restrict-
ed and firms wanting to
register an 2ddress had to
meet strict ¢riteria inelud-
ing a physical presence in
Ching. However, these restrictions have
heen gradually lifted. From December last
year, international companies wene abls to
regisler a third-level cn domain, with 2
£OMm.en, Ofgcn of Belen suffix

Restrictions wene lifted further pester-
day, when firms worldwide could apply for
2 second-level domain, such as Comput-
ersellercn. The oo international dotabase
is managed by Meulevel, a subsidiary of
domain registry MenStar, Domain names

are available an a Grst come,

REASONS TO REGISTER first served basis through

accredited registrars, a list
of whom is posted an Neu-
Sar's Web site.

Meustar’s general man-
ager for Lurope, Jennie-
Marie Idler, said any comp-
aniss interested in lrading
in China should register a
Lndomsin “In China, they
will be looking for a .cn narme,” she added.

Even UK firms not intercsted in doing
busincss in China might want o prowece
their trademarks in the .on space, Firms
that fail 1o register .cn addresces related to

[For mare information, please visit www.getmy.cn.]
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thete brands or company names could
find their names registered by a3 thasd
purty. They would then need w sither go
through 2 dispute resolution prodess
claim the domain, or purdiase it from the
owiier of an inflated price,

“Ii is much casier to repister the pame
i the ficst place,” advised Idler." The petail
price ranges fom £40 v E100 per namae,
while the dispute resolution process takes
place in China, and all the relevamt paper-
wiprk is in Chinese.”

Although online trade in Ching is ex-
pected 1o incresse rapidly aver the next few
years = a fact that might encourage UK
firms to imvest in oo sites = there ars vari-
ous barriers to g-trade 1o the country that
need to be gvercome. According 10 Meu-
Lar, delivery systems are inadequate, and
payment methods could prove problem-
atic = many Chiness consumers do not
ewn credit or debit cards and prefer to pay
casl on delivery for online goods.



